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* Berlitz English Business 1 Berlitz English for business

** Principles of Marketing by Phillip Chapter1: marketing a New product
Kotler 1- offering Opinions about products
##** Market research in practice by Paul 2- Defining Marketing

Hague 3- The 4 Ps of marketing

4- Comparing Market Share

5- Identifying the target audience

6- Market research: Quantitative &
qualitative research

7- Promoting a product

Chapter2: Making the sale

1- Discussing a sales’ campaign

2- Describing the benefits of customer loyalty
3-A typical

- Presenting sales techniques and strategies: the
3Rs
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